
The events of 2020 ignited unprecedented acceleration of digital-first 

business strategies. As the world transforms, we are tracking the trends that 

brands must understand and capitalize on to ensure success in the year 

ahead. So, as we begin our tenth year at the forefront of programmatic 

media, let us be your guide to the most crucial issues for 2021.
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Organizations will skillfully 
integrate diversity, equity, and 
inclusion into their recruiting, 
training, and retention, and we 
will see waves of progressive 
innovation as a result.

Marketers will seamlessly 
coordinate and flexibly adjust 
digital media across all types 
of screens and channels as 
never before, now integrating 
DOOH, audio, and CTV.

2021 will move marketing 
towards creative 
hyper-personalization at scale 
as AI blends with creative 
expertise, delivering relevant ads 
with unprecedented accuracy. 

The reach and impact of 
out-of-home advertising, 
combined with the power 
of programmatic, brings 
interactive, location-based, 
and mobile-connected 
campaigns to outdoor 
sites. Get ready for 
consumers to return to the 
streets and malls. 

E-commerce keeps evolving as a 
massive, data-driven ecosystem. 
Brands that ingest, analyze, and 
execute on that data across 
omnichannel solutions in real time 
will flourish in 2021 and beyond.

Driving real business outcomes is 
becoming marketers’ chief focus. In 

2021, outcome media will become even 
more integral by providing a framework 
for substantive business transformation. 

Video is more integrated than 
ever across formats, channels, 
and platforms. Marketers will 
leverage new capabilities to 

deliver campaigns that engage 
consumers across them all.

AI gives marketers the 
power to act on more data 
than ever before, inspiring 

them to pursue more 
innovative media strategies. 
This year we’ll see a surge in 
unique, creative applications 

of AI in advertising.

New programmatic 
opportunities in gaming will help 
brands reach new audiences and 

connect with them in an 
environment that cultivates 

their undivided attention.

In the cookieless world, 
marketers will elevate 

first-party data and contextual 
targeting. Brands that 

strengthen connections with 
consumers will win.
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